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like the reamj Jvst to achieve their olesire for #1195 42 be adtved. THis ¥1nd of oct of people con be
seeh at 5happ:'nj matls ancl sypermartefs. Those plates are filled with hvmans ' olesire - So when) 6
peeple enter shopping malls o syermareets +hey tend +o fall nto the state of ‘hjp@r -reatiy’
buy mj products  +hat cannot bpa(jaa{{y ‘reaf{' Th+he red /‘Wy and items that allow +heyn 1p escape from | 8
e rean@, Awnwg}a peaﬁ!e know shat WS consumerism s shovt -rved and +hat +hej need v come
back v +he rearrg, shoppers tend o faul 7 4o “hjpt’/f'r’é’aff’y’ 4hat 1€ads o CHESSTVE consumerisml. |1
When adopiing +h1s idea of ‘hjpé?f -—reafky' 40 +he m;ﬂy Lavid, #+ s Py swre +hat @ 1S Ful of foctors
that can repd people +r be in ‘hjper-'fealﬂy'. However, fnere are both the fwo ngymyé C&:ﬁ;é?’(j?ﬂlfj 12
ot ‘hx}pefhrearf wpich O (45 1mit oh ™¢ efecCtivenesc 10 4ne reanﬁy and the €act —that 3@@9 [TMHS +fo
fleop}e!; cholce Mat?)fj when r{"ff’!ffﬁj 4o \hyper'reaf@' n Disney Lond wheh a‘hey fall excessively. 14
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